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World Cities Becoming Creative Centres 

As the next great wave of capitalist economic development takes hold, cities will once again be 

great centres of wealth creation, technological advances and artistic innovation, says John Mont-

gomery. 

 

F 
or the past 1000 years or so, certain cities have come to be 

associated with great periods of wealth creation, innova-

tion and technology and artistic breakthroughs. Venice in 

the 13th century opened up trade to the east; the Renaissance in 

15th century Florence developed from the workshop system; the 

opening up of trade with the East Indies and the Northern Renais-

sance (Dutch Masters) of the 17th century; the Scottish Enlighten-

ment of the 18th century; the breakthrough of modern artforms in 

19th century London and Paris; and Modernism in 1920s Berlin and 

New York in the 1940s1. These were the great creative milieux of 

western civilization and capitalism. 

     But why these cities? The reasons are varied but almost all of 

these great cities had a period of great wealth creation and intel-

lectual development – a golden age. They became wealthy and 

cultured at much the same time. They applied knowledge to the economic, philosophical, scientific and 

cultural questions of the day.  

      A recent development in the urban literature has been the concept of the creative city2. But to be 

fair, conceptions of  “creative milieux” were developed initially by the Swedish urban historians Gunnar 

Törnqvist and Ake Anderrson over 25 years ago.  Törnqvist  developed his own concept of the creative 

milieu in 1978, arguing that there were four key features:3 information (which must be exchanged and 

inter-traded); knowledge (bodies of work and data-bases); competence in certain activities; and creativ-

ity, which combines the other three features to create new products, ideas and processes. In this way, 

creative places have a set of characteristics that, in most cases, take a long time to evolve and develop. 

It takes time to build up libraries, archives, data-bases and traditional skills. Such places come to have a 

recognised set of creative specialisms, and these in turn act as a magnet to attract further generations 

of creative people. This is what happens in London and New York, but also Milan and Helsinki. Artists in 

particular, are attracted to places with diversity, and a strong element of chaos and chance encounter. 

      Let’s take an example. The acknowledged father of the Scottish Enlightenment was Henry Home, 

born in 1696. He became a member of the Scottish bar and was friends with the poet Allan Ramsey 

(1685-1758).  From 1757, Home became curator of the Advocates’ Library which, with the help of Tho-

mas Ruddimen, he built into one of the most extensive libraries in Britain, covering not only law but also 

philosophy, history and geography, anthropology and sociology.  This library would provide the store of 

knowledge that gave rise to the Edinburgh Enlightenment. 

      Home embarked upon his quest to understand the nature of man.  Fitting his reading and writing in 

between his duties as an advocate, he enjoyed the arts and discussions with fellow intellectuals in the 

evenings – the beginnings of a tradition that would last 100 years.  Regular attendees included John Mil-

lar, the young Adam Smith, James Boswell, and David Hume. Home would conclude that the happiest 

societies can be found where the law, culture and “manners” match. 

      By the 1760s Edinburgh’s reputation as a centre of intellectual and artistic life was matched only by 

THE WORLD CITIESTHE WORLD CITIES  
JOHN MONTGOMERY  

Carnaby Street in London—heart of a 
creative area 
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London and Paris.  Those attracted to Edinburgh included thinkers, scholars and artists such as Robert 

Adam, Benjamin Franklin, Robert Burns, Allan Ramsey (the portrait artist), William Robertson and Adam 

Ferguson.  Numerous clubs and societies were set up, and many clubs met in taverns.  The most impor-

tant works to emerge from this period would be Hume’s Political Discourses  (1752), Smith’s  Theory of 

Moral Sentiments (1759) and The Wealth of Nations (1776) and Adam Ferguson’s Essay on the History of 

Civil Society (1767).  These ideas would resonate far beyond the borders of Scotland, to England cer-

tainly, but also to Germany, across Europe and onto America, where many of them would be enshrined in 

the constitution, the rule of law, the market economy and concepts of civilisation. For a while at least, 

Edinburgh was a creative milieu. 

      Ake Andersson4 argues that creative milieux are cities which have developed almost subliminal abili-

ties to produce new work in art, technology and science. Such places tend to be culturally diverse (in 

terms of tastes and preferences) rich in knowledge, have a store of skills and competencies, and are 

well-connected through communications infrastructure. They will also tend to be relatively compact 

places, with variations and innovations coming from diverse small-scale elements in close proximity. In 

this way, creative milieux build up a capacity to learn, innovate, apply pre-existing skills and develop 

new ones. 

      For Anderssen, creative milieux are predicated on six essential conditions. The first of these is a 

sound financial base, so that capital is available to develop new products and services, but regulation 

and taxation must be light. This side of the equation is overlooked in the works of Florida and Landry, or 

by those that assume that all it takes to be successful is a few arts venues.  There must, as a pre-

requisite be an existing base of original knowledge and competence, but incentives to encourage experi-

mentation and the exploration and exploitation of new opportunities will also be necessary. Good com-

munications and infrastructure are important to transport goods and services to export markets, but also 

to enable inter-trading and the development of myriad producer service relationships. Uncertainty over 

the future direction of scientific and technological progress is also helpful, paradoxically, as this encour-

ages trial and error.   

      These latter attributes especially, suggest that it is quite likely that creative milieux, particularly in 

the artistic fields, will tend to agglomerate around places – usually cities – which are themselves inter-

esting in terms of their cultural life, entertainment, street life, urban form and architecture.  This 

means that creative milieux are comprised of clusters of industries, networks of firms and individuals, 

social relations and cultural life; and that they tend to occur in geographical space, that is to say cities 

and city regions such as the Third Italy. One other thing: successful creative milieux become self-

generating urban and city-regional economies, in that they export, import, replace imports with new 

work  and generate goods and services for local consumption. 

      The leading cities during the coming Upwave will be London, LA and Seattle, Milan and Barcelona, 

Dublin and Helsinki, Berlin perhaps, and Tokyo; while Shanghai, Singapore, Seoul and Taipei have great 

potential the more open their societies become. In Australia, the closest we have to a creative milieu-

currently is Melbourne, especially in relation to the arts and design, whereas Sydney has become far too  

complacent. Brisbane is becoming more and more complex as a city economy and more interesting too as 

a city. 

 

REFERENCES 

1:   Montgomery, J. R. The New Wealth of Cities, Aldershot: Ashgate, 2007. 
2:   Landry, C. The Creative City, London: Earthscan, 2000.  
3:   Florida, R The Rise of the Creative Class, New York: Basic Books, 2002 Andersson, A Creativity and Regional De  

velopment, Papers of the Regional Science Association, 56, 1985. 
4:   G Törnqvist, Creativity and the Renewal of Regional Life  in Buttimer, A (ed) Creativity and Context (Lund Stud-
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Dr John Montgomery is author of The New Wealth of Cities: City Dynamics and the Fifth Wave, Aldershot: Ashgate, 
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French and Vietnamese Cultures Collide in Vietnam  
 
A "Creative City" with a French twist - information technology, vegetables and heritage architec-
ture come together in Dalat writes Hamish Robertson: 

 

T 
hree and a half decades after a North Vietnamese tank crashed 

through the gates of the presidential palace in Saigon, the re-

education camps and mass nationalisation of private businesses 

that followed the fall of South Vietnam are now a fading memory. 

      Vietnam may still be a Communist state, but it has a flourishing 

market driven economy, is happy to welcome visitors from former en-

emy countries, and seems determined to put the past behind it and en-

gage with the rest of the world. 

       This opening to the outside world has also made it more receptive 

to recent Western ideas about how towns and cities should develop, and 

how the creative spirit can flourish in a stimulating environment. 

       Nowhere is this more evident that in the former French hill station 

of Dalat, perched amidst  the pine forests of the Central Highlands.  At 

around 1,500 metres, its cool, invigorating climate provides welcome 

relief from the heat and humidity of the cities, and it’s continuing to 

grow as a major tourist destination for locals and foreigners alike, with plans also underway to create a 

sustainable “green” garden city focussing on biotechnology, information technology and education, with 

high speed broadband links to an increasingly connected world.  It remains to be seen whether the town's 

rapid development - which is already affecting Dalat's garden city character, can be reconciled with true 

sustainability, and its problems of traffic congestion and pollution need to be dealt with to create a more 

agreeable, pedestrian-friendly environment for visitors and residents. 

      But Dalat does have many competitive advantages compared to towns of a similar size in Vietnam 

and the region.  If its abundant commercial production of flowers and vegetables is already recognised as 

a major economic asset, so too is its heritage of French architecture, most of which has survived re-

markably intact.  Even the communications mast in the centre of the town is modelled on the Eiffel 

Tower, and the villas and chalets that dot the hillsides were clearly designed to evoke the ambience of a 

French mountain resort, without, in this part of the world of course, any expectation of snow.  According 

to some estimates, at one stage during the colonial era, foreign residents accounted for twenty per cent 

of the town’s population, and if the grand interior of the Sofitel Palace Hotel is a guide, Dalat must have 

been an elegant, sophisticated place, designed to calm the homesick Parisian pining for distant boule-

vards or the fir-clad mountains of the Haute-Savoie. 

       Yet what strikes one as slightly odd is the lack of decay normally associated with architectural rem-

nants of a former colonial power, like the grand but dilapidated imperial edifices to be found all over 

India.  Some of the villas could do with a bit of maintenance, but in general the French buildings in Dalat 

seem so well maintained they could almost be new.  And that may be because some of them are new.  

Such has been the enthusiasm to continue the French architectural tradition that it’s not always clear 

what is genuine, and what isn’t. 

       This can pose something of a dilemma for the visitor, keen to distinguish the authentic from the 

fake, and the past from the present.  But one could argue that the entire town is a fake, although an 
(Continued on page 6) 

THE ASIA PACIFICTHE ASIA PACIFIC  
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Auckland Competes in the Amazing Creativity Race 

 

Rethinking Auckland as a creative city - Lydia Kiroff reports: 

I 
n a global economy and borderless 

world with free movement of people 

and capital New Zealand’s remoteness 

should not be a bar to it being a part of 

the larger networking community. Whilst 

acknowledging the transformational power 

of the 'knowledge economy' and 

'networking' on a global scale these concepts are decidedly jaded and in urgent need of reinvention.  But 

help is at hand with the new 'hype' of the 'creative economy' or the 'weightless' world of ideas and images 

as poetically described by some. Our fascination with these recent creative mantras has taken over mak-

ing us look to new and brighter horizons, and to realise that a 'creative edge' is now a must and we are 

destined for greater things in life.  

      The creativity bug has lodged into the mindsets of government officials, with Auckland City Council 

commissioning Starkwhite in 2002 to produce the Rethinking Auckland as a Creative City: Concepts, Op-

portunities and Practical Steps report.  The creative foundations were laid and soon followed by equally 

ambitious initiatives, such as the Snapshot: Auckland’s Creative Industries report from 2005, Blueprint: 

Growing Auckland’s Creative Industries report from 2007 and others.  Creativity and innovation became 

the new buzz words occupying a central place and to lead the way in a thriving economy.  Starkwhite’s 

report identified the ingredients of a creative city arguing that Auckland has a substantial portfolio of 

arts and cultural assets with a concentration of artists; a variety of performing and visual arts; a number 

of literary organisations; an evolving sense of identity and a range of cultural practices all having poten-

tial to turn Auckland into a truly creative city, deserving a place in the global creativity race.  

      How does Auckland communicate these creative city aspirations to the outside world?  The Kiwi way, 

is through obscure and implied encoded branding campaigns whose meaning does not suggest any rela-

tionship to creativity.  How is the City of Sails promoting itself as a desirable destination for creative 

businesses with a winning combination of exciting business opportunities and attractive lifestyle op-

tions?  The current City of Sails brand, that Auckland is so emotionally attached to, implies leisure activi-

ties with the potential to appeal to the tourist market without the slightest hint of career and lifestyle 

propositions.  The current status quo in the branding domain was obviously in a desperate need of rein-

vention.  As desperate needs require desperate measures, the urgent task was successfully accomplished 

by launching the latest $1.8 m advertising campaign on the 17th of May 2009 with the catchphrase “BIG 

little city: Open Daily”. It has two objectives: to boost visitor numbers to Auckland and enhance the 

city’s image.  The image that the multi-media campaign, supported by Heart of the City, Auckland City 

Council, Tourism Auckland and various retail, travel, and event organisations, is trying to project a vi-

brant, buzzing and activity-rich destination.  The promotion campaign designed in the conditions of eco-

nomic hardships targets, primarily Kiwis, encouraging them to consider visiting Auckland instead of em-

barking on an overseas holiday.  Every responsible citizen with worldly views on matters of primary na-

tional importance would Google the catchphrase in a desperate attempt to decode meaning.  Whilst 

space does not permit their recitation here the search leads to interesting revelations from bizarre to 

border line inadequate depending on the order of the five words.   

(Continued on page 6) 

AUCKLAND AUCKLAND   
LYDIA KIROFF 
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agreeable one. The decision by the French to create a facsimile of a 

European alpine resort in Indochina was just as whimsical as con-

structing a miniature Venice in Las Vegas, or building half timbered 

mock Tudor mansions in Simla.  Yet however questionable the practice 

of indulging in such exercises of pastiche exuberance might be, a 

world without whimsy, without architectural expressions of nostalgia - 

and the opportunities they provide for diversity and delight - would 

certainly be a bleaker one.   

       This is clearly recognized by the Vietnamese authorities as well as local businesses, anxious to avoid 

the mistakes of the country’s early attempts at attracting international visitors.  With tourism an in-

creasingly important industry for Vietnam, there is now a recognition of the need for balance - to ensure 

that although large, modern developments have their place, there should also be an attempt to main-

tain, even enhance, the character of unique towns like Dalat and Hoi An, and to limit the destruction of 

old buildings in Hanoi.  Unfortunately, in the capital itself, there is still a clear tension between the need 

for conservation and the push for development, despite the efforts of UNESCO, and projects led by 

France, Australia and other countries to assist the Vietnamese authorities in protecting their urban heri-

tage; some French villas are still falling victim to the developer’s bulldozer.  Even here, though, there's 

evidence of a determination to preserve the character of the inner city, with many new buildings showing a 

distinct French influence.   For whatever other reasons there may be for protecting heritage, one central 

point has been grasped - diversity breathes life into cities, and it’s unlikely that many potential visitors 

will be lured to Vietnam to admire another Singapore of gleaming, modern high rise, with a few relics 

from the past tucked in between the skyscrapers.   

Hamish Robertson is a frequent commentator for Cityscape on matters heritage, cultural and creative.    

(Continued from page 4) French and Vietnamese Cultures Collide in Vietnam 
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      Auckland’s identity crisis seems to have embarked on a journey of exploration starting with the 

Queen City tagline, morphing into the City of Sails and lately pursuing a Supercity status, aspirations 

currently compounded by the new BIG little city: Open Daily catchphrase.  The slogan is lifeless, devoid 

of emotions, and fails to encapsulate any value proposition.  None of the branding efforts show even a 

remote relationship with the government strategies to foster creativity and innovation and promote 

Auckland as a creative city.  New Zealand’s international reputation of a desirable tourist destination 

and the projection of the clean green image have been a primary government strategy for years.  The 

moral of the story is that targeting the tourist sector of the market is quite a different approach 

from creative talent retention and attraction strategies.  

Lydia Kiroff, a Registered Architect, Member of New Zealand Institute of Architects and lecturer at the FTBE, 

UNITEC Institute of Technology in Auckland, New Zealand and is currently doing a PhD in Urban Design and Planning 

at the City Futures Research Centre, FBE, UNSW, Australia. 

 

Get the recognition you deserve... 
...enter your nomination for the 

  PIA NSW 2009 Awards for  

Planning Excellence. 
    

The awards recognise outstanding achievements  

of planners in creating environments of distinction.   

Visit www.planning.org.au/nsw  

for nomination entry form.  

Nominations close 28th August 2009.   
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King Street Newtown  
 

A vibrant milieu of tangibles & intangible cultural heritage poses questions with and without an-

swers— Anna Roache writes: 

 

T 
his article explores the inter-

relationship of culture and the economy 

and of creativity and urban develop-

ment. These considerations reflect ephemeral 

and subtle changes in the pattern of our cities, 

and we are concerned here more with reflec-

tive questions than definite answers.  Whilst 

Newtown is now perceived as an 'urban village' 

the creative action discussed here is not fo-

cused on the whole suburb but only that of the 

main street - King Street. It is this tangible streetscape that give rise to questions on the intangible phe-

nomena that energises this creative, and economically vibrant urban place.  

       The main street of Newtown began in the early years of the eighteen hundreds, as a winding track. 

By 1855 it was a discernible roadway passing through farmland and scattered closer settlement. To the 

north-east lay both the infant city and the University of Sydney. To the south, and south-east were a 

number of extensive private estates,  which were gradually sub-divided and the smaller allotments sold; 

streets were laid out, and the main street, the former meandering track, developed into a thriving com-

mercial centre. By the 1880s, Newtown was home to an eclectic mix ranging from unskilled labourers to 

the more privileged of society. The Newtown of the 19th and early 20th centuries was typified by com-

mercial activity. The new shop-houses lining King Street offered the merchandise and services of the 

time. Architecturally, the shop-houses in the neighbourhood of King Street were expressed in a similar 

language, with distinguishing design motifs and elements.  Economically, both in its expressed architec-

tural form and in its prosperous working class milieu, it breathed success. 

       With the advent of the 'modern movement', the previous century's buildings became unfashionable 

both in their aesthetics and property values.  Following WWII, and with increasing affluence, people 

were able to buy land and build their own bungalows. The earlier terrace housing and shop-houses lapsed 

into slums. Suburbs such as Newtown lost their vital heartbeat and were neglected or abandoned. This 

period of 'modernisation' led to entire suburbs, similar in architectural character to Newtown, being de-

molished and cultural memory extinguished. Fortunately, this period coincided with the influx  of thou-

sands of European migrants.  As the land and property values in these inner-city suburbs were low, the  

industrious newcomers found many properties now affordable. In Newtown the Greek community took 

advantage of this and bought up the neglected houses, shop and warehouses. With the added impetus of 

the trade union imposed Green Bans, suburbs like Newtown survived the worst of the ravages of 'modern' 

development. The wholesale loss of historic streetscapes, buildings and cultural landscapes, led world-

wide, to the creation of the historic preservation movement and legislation to protect significant urban 

precincts and individual structures.  

 

QUESTIONS WITH AND WITHOUT ANSWERS? 

The impetus to protect has now also been enforced by the statutory controls of the local municipal gov-

ernments. Urban design guidelines, prepared by these authorities, ensure that the existing streetscapes 

SYDNEY CREATIVE MILIEUXSYDNEY CREATIVE MILIEUX  
ANNA ROACHE  

Newton c 1920s 
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are protected, and that any new development is sensitive, although 

not subservient to significant urban forms.  

       These legislative protective mechanisms and urban design pre-

scriptions are much more than simple development guidelines. Fi-

nancial and commercial considerations play their part, particularly 

where inner-city urban villages draw international visitors with dol-

lars to inject into the neighbourhood. The two municipal councils 

responsible for the nurturing of Newtown’s King Street are well 

aware of its magnetic local and international drawing capacity.       

      There have to be deeper, or additional contributing factors. The 

section of King Street which forms the essence of our current reflec-

tions is not just a shopping / residential street and it is not simply a 

trendi-fied 'in' locale. It is a dynamic, living, creative place. The street literally buzzes. At weekends, 

nights, and daytime, it is alive. Musicians, including Indigenous Australians, play beside shopfronts; mer-

chants hawk their wares from the footpath; the aroma of dozens of different international cuisines fills 

the air; adults mill on the street, in shops and in cafés; children scurry.  

 

AN INTANGIBLE FORCE? 

Another question is that there is no 'centre of the city' sense about Newtown, despite its proximity to the 

CBD. King Street is basically, a simple place: it is a meandering, relatively narrow (certainly by interna-

tional boulevard standards) urban roadway, lined by shops-houses, interspersed with the occasional resi-

dence or small run of terraced dwellings. Is there, perhaps, something in the fact that this road winds; 

that it meanders; that it is not a straight element in a series of parallel streets – not part of an urban 

grid? An expert in feng shui might possibly explain that it is the meandering form of King Street that is 

the main contributor to the economic success of the thriving businesses along its length. 

      Is it that the people who choose to live, or to visit or to work in Newtown, sense this vitality at an 

intuitive level? Perhaps experiencing the effect of this energy, and its potential to benefit them spiritu-

ally, physically and economically?  What is really being examined here is culture at an intangible level: 

intangible cultural heritage embedded within an historic tangible urban fabric. King Street, Newtown, 

attracts creative people, and creative people, reacting to creative energies, make for exciting places.  

 

CONCLUSION 

This article has examined the spirit and essence of a section of an inner-city roadway, questioned the 

reasons for its manifest economic vitality, and come up with a number of partial answers.  

      Developed in this one short winding run of an inner-city street are a number of the precious intangi-

bles highlighted in UNESCO’s Convention for the Protection of the Intangible Cultural Heritage. Many of 

the ephemeral, intangible aspects of our diverse Sydney cultures thrive there: international cuisine, In-

digenous music, dance, song, theatre – both alternative and mainstream-art-house film; as well as 

counter-culture in its myriad forms. This mixture, this melange of the intangible, ephemeral and tangible 

aspects of Newtown’s international culture, together with the milling, thronging crowds of creative peo-

ple who make up the living street, are a serendipitous manifestation of a small, vital section of an inner-

city street. King Street is where people from a diverse range of countries create, revivify and capitalise 

on their own individual cultures.   

      As the UNESCO report, Our Creative Diversity, so cogently states – ‘Tangible and intangible cul-

tural heritage embody the collective memory of communities across the world.’  

 
Anna Roache has worked in the cultural heritage industry for the past 20 years, with a continuing focus on the in-
tersection between heritage and urban design. She is an Associate Director of the cultural heritage consultancy 
Graham Brooks and Associates Pty Ltd.  This article is  a distillation of a paper she presented at the International 
Seminar on Urban Culture / Arte-Polis: Creative Culture and the Making of Place / Bandung, 21-22 July 2006. 
 

King Street Newtown today 
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Brisbane - The Cane Cutters Go Creative   
 
Pem Gerner reports on what is happening up North 
 

T 
he creative cities movement has been around for 

something like 25 years, and increasingly most of 

Australia's state capitals are now laying claim to 

being creative cities. In this issue of CCC we examine Bris-

bane's claim to that title, but plan in subsequent issues of 

CCC, to review the creative claims of other Australian cit-

ies. 

      Creative cities are concerned with identifying criteria 

for cities, places and milieux claiming creative aspirations;  

the implementing of plans and strategies to advance such 

claims and, most importantly, strengthening the arts and 

creative cultural fabric so identified. Creativity in this 

context also includes such qualities as imagination, intelligence, inventiveness, learning as one goes and 

a strong and pervasive 'mental' infrastructure in the way such a city approaches creative opportunities 

and problems.  

      John Montgomery in his article World Cities Becoming Creative Cities, in this issue of CCC, pro-

vides us with Törnqvist’s four key criteria for assessing creative cities or milieux: 

 information – which must be exchanged and inter-traded; 

 knowledge – bodies of work and data-bases; 

 competence – in certain activities, and  

 creativity – which combines the other three features to create new products, ideas and processes.    

       So far so good. Charles Landry1 provides further conceptual assistance in that creative industries 

comprise those activities that 'have their origin in individual creativity, skill and talent and which have 

potential for wealth and job creation through the generation and exploitation of intellectual property', 

such as advertising, architecture, art, crafts, design, designer fashion, television, radio, film and video, 

interactive leisure software, music, the performing arts, publishing and software creation.  To effect all 

this requires a highly skilled and flexible labour force, dynamic thinkers, creators and implementers, and 

above all else, a very considerable change of mindset away from institutional solutions to creative en-

deavours. 

      Our first step in coming to grips with Brisbane's creative claim was to obtain from the City Council's 

Cultural Policy Unit their Creative City Strategy.  This distinctive, well formatted and illustrated docu-

ment – without excessive hype – immediately earned them a credit for clearly establishing what their 

creative city's objectives were. Their Strategy is set out overleaf. 

      From these broad headings and aspirational goals, the document then enlarges upon examples, pro-

gress and grants provision. The range is impressive,  meritoriously respecting the cultural expressions of 

Brisbane's ever-expanding and diverse ethnic populations.  

       A selection of the Program's manifest includes creative programs linked to libraries; grants to sup-

port culturally diverse festivals and projects – and particularly those in the outer suburbs; experiential 

media programs for young people; various programs in partnership with the Queensland Performing Arts 

Centre; the Riverfestival; the Riversymposium and Ideas at the Powerhouse and the biennial Mountains to 

Mangroves Festival focusing on Brisbane's north and also the commissioning of temporary and public art 

works. 

THE LAST WORDTHE LAST WORD  
PEM GERNER  

Brisbane’s Power House Museum 
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       Then there is the Creative Industries Strategy identifying a num-

ber of industry-clusters including film and TV, multimedia and allied 

fields; Film Friendly SEQ – a joint strategy between the South-East 

Queensland Regional Organisation of Councils and the Pacific Film and 

Television Corporation and, not to to be left out, there are the Sub-

tropical Fashion Awards. 

       Lest one's rapidly elevating creative mindset should falter, there 

is the City Thinkers, a partnership with the Brisbane Institute for the 

development of a program of master classes and fora for national or 

international  thinkers to discuss creative options for the city's future. 

       Quite clearly our northern neighbours are not fooling about in the 

creative cities stakes, and are on a roll: and, even if some of the ini-

tiatives should not prosper as hoped, there is more than sufficient 

gravitas and momentum in the Program to be assured that its multi-

faceted attack is well and truly anchored and out to conquer. 

       Strengthened by the preceding 'creative cities' concepts and the Cultural Policy Unit's praiseworthy 

detailed strategy we set forth, more as tourists at this stage than investigators, to see what was on the 

ground, so to speak, and visible manifestations of a creative city. One did not need to travel far from 

one's hotel to be reassured. 

       The South Bank development with its fine Art Gallery 

and the more recently completed GoMA (CS Vol 16 Feb 

2007) are boldly supporting the visual arts. The vibrant 

Queen Street Mall plays host to culinary delights, music and 

entertainment, whilst Brisbane's Powerhouse Centre for 

Live Arts, so serendipitously located directly next to the 

Brisbane River and the extensive New Farm Park, serves as 

a venue for a very wide range of performances. 

       However, the city's high rise commercial architecture 

remains abysmal – even worse than that of Sydney.  But this 

ostensibly creative profession has been redeemed, at least 

in part, by its cousins the landscape architects as their 

quality work (CS Vol 16 Feb 2007) abundantly pervades the city and links activity centres together. 

       So yes, Brisbane's claim to be a creative city is well justified and deserving of four **** . 

 

REFERENCES 
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Adelaide’s Quest for Creativity—Lacking Tangible Policy 
Rodney Jensen writes: 

 

I 
n 2003, Charles Landry was invited by the South Australian Government to develop a package of ideas 

as Adelaide’s “Thinker in Residence”, during a three month period in that year, resulting in a report 

which is available on the internet 1. Of particular interest in the Australian context, it delves into the 

fundamental cultural constructs of the metropolitan environment before making wide ranging recom-

mendations for reforms and initiatives.  

      Landry’s focus is more on the sociological and the psychological than the physical.  In reference to  

planning Landry, advocates the establishment of “vibrant nodes and hubs” which would encourage strong 

interaction with the people who use them.  He contrasts this vitality with the forlorn effect achieved 

where the simple addition of public facilities such as the libraries or civic centres tacked on to retailing 

“looks like an apology” and is impacted by “an ocean of car parks” as in the Marion Shopping Centre. 

      For those who are familiar with the Adelaide environment, the establishment of new vibrant nodes 

and hubs seems to be a difficult mission, given Adelaide’s conservative and quiet traditions.  For al-

though the city epitomised as “the city of churches”, has sprawled far beyond its original boundaries in 

the last 40 years, the centre and inner ring suburbs remain remarkably similar over the considerable pe-

riod of time which the author has been familiar with the place.  Landry himself admits (perhaps tongue 

in cheek) that in its current state the City is in decline and needs “jolting out of complacency” engen-

dered by too much good weather, food and wine creating life conditions that are over-comfortable. 

      The advice on how or where to locate the new vibrant hubs and nodes is vaguely framed leaving 

much room for future research by Adelaide’s own thinkers.  Landry leaves it open to whether or not Ade-

laide’s creative population has a clear connection with physical creative indicators  noting, on the one 

hand, that there are strong correlations between places on the heritage register and where they live, 

often in live/work accommodation, and on the other, stating that there are many areas, in which crea-

tives work, that are of little architectural merit.  He also notes a shift to the beach and water 

[presumably by the upwardly mobile including the creatives] but noting the possibility that other parts 

“on the plains” [ie the northern hinterland of Adelaide Metro] will relatively decline “so becoming the 

new areas for social housing and alleviating pressure on the edge”. 

      The form of governance advocated by Landry also raises a number of questions to be pursued by oth-

ers.  He suggests a consolidation of local councils into a maximum of three enlarged authorities enabling 

the administration to operate at a metropolitan level, even if that might threaten State Government,  

“yet Adelaide needs to operate at the metro level if it is to play a more active international role”.  

      It is perhaps unfair to critical of Landry, given the size and complexity of the task of understanding 

Adelaide sufficiently to reformulate its culture, society and policies within the short period of three 

months available for all research and ideas to be formulated. Others have been less sympathetic, 

strongly criticising his apparent ignorance of the planning history of the metropolitan area, and particu-

larly the 1962 Stuart Hart report (which accurately predicted and shaped a future 90 km linear city) and 

Landry’s lack of “solid, practical recommendations” 2.  The absence of real direction, particularly in 

terms of spatial planning policy and regulation, when it comes to implementing some of the main recom-

mended strategies, highlights a key problem of creative cities theory generally – by what mechanisms or 

policies can it best be achieved or stimulated?  

REFERENCES  
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Government Policy for Disaster Mitigation 
Co-written before the swine flu in Mexico was announced, this article addresses the need for poli-
cies to deal with events that threaten our lives—the essential obverse of creative policy: 

 

D 
espite Government claims to have taken care of all cases related to potential disaster affecting 

people and infrastructure—closer examination suggests otherwise.  Research indicates that hu-

mans have limited capacity to anticipate the interdependencies of complex systems.  In his now 

famous book, published in 1989, “The Logic of Failure”, the German psychiatrist Dietrich Doerner de-

scribes how as humans we tend to think in terms of simplifying linear causalities, and are taken by sur-

prise when, often after some delay, a seemingly non-connected or quite distant system responds with 

extreme force.  Similarly, there are ample so called "black swan" examples (after Nassim Taleb’s book) 

to demonstrate the unexpected:  eg Pearl Harbour; 3-Mile Island; 9/11, power outages in Sydney CBD 

(recently); global threats include pandemic disease and nuclear weapons falling into the hands of terror-

ists.   

      To take one example of the pandemic threat, Avian Flu - developed in  SE Asia where chickens are 

farmed and managed in insanitary conditions - presenting and ongoing potential for mutation to human 

air-born strain of the virus - thence developing an easy global vector via international air carriers.  The 

swine flu appears to have originated in proximity to a pig processing plant in Mexico.  We can only specu-

late on the repercussions of a bird flu, or similarly mutated swine flu leading to failure of critical utili-

ties, posing a major threat to our heavily urbanised population. 

      Within Australia there are many examples of natural disasters including Cyclone Tracy 1974, Perth 

1968 and Newcastle 1989 earthquakes, the recent bushfires in Victoria, flooding in northern NSW and 

Queensland.  Despite known flooding potential of many parts of Australia and coastal areas planning au-

thorities continue to permit development of residential lots which are subject to growing flood risk asso-

ciated with global warming and erratic weather patterns.   

      Within Sydney there are countless obvious examples of serious potential disaster sites with suscepti-

bility to both natural and man made disaster including: the electricity network, water supply, fibre optic 

cables and telecommunication networks.  So it is not really surprising that prolonged traffic chaos re-

cently occurred in the Sydney M5 Motorway Tunnel because of signalling glitches—and similar effects 

would be experienced with a power outage—on which depend a variety of systems including traffic sig-

nals, alarm systems, tunnel surveillance cameras and lighting—just to name a few.   

      Research has shown not only are we ill prepared to contend with such risks - but the most common 

reaction is to bury our collective heads in the sand.  In short, a variety of contingency measures need 

to be considered such as: 

• an expert regulatory authority based in Canberra with national powers and capacity to understand 

system interactions, quantify risk and implement contingency plans in the event of disaster; 

• the facilitation of programs both in the private sector and government of the need for informed 

contingency planning;  

• better and coordinated regional land use planning to take account of potential for natural disasters 

particularly flooding and fire risk; and  

• an avoidance of building bigger installations for infrastructure and services because they have a 

correspondingly high impact if put out of action by disaster; reconsideration of the benefits of de-

centralised settlement and associated infrastructure provision. 
Ralf Itzwerth, a social researcher at NCIRS in Sydney, is currently researching pandemic preparedness, and the potential 
social and economic impact of an influenza pandemic. He has recently started an ARC-grants funded project with a team 
from UNSW, investigating the infrastructure dependencies and risk mitigation for hospitals faced with a pandemic. 

THE PUBLIC INTERESTTHE PUBLIC INTEREST  
RALF ITZWERTH AND RODNEY JENSEN  
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The Pleasures and Sorrows of Work - Alain de Botton -2009 - ISBN 9780241143537   

G 
iven that the author graduated in philosophy and history 

and that his previous work plumbs these fields seeking par-

allels with contemporary society and all delivered with 

wry, gentle insights whilst engaging the reader with his lucid writ-

ing style, it came as a surprise that this hallmark of his work was 

less in evidence in this book's structure. Whilst this familiar mo-

dus-operandi was not abandoned it was relegated to perceptive, 

but en passant observations, as he remorselessly pursues his in-

volvements and observations in the book's eclectic selection of ten 

vocations.          

       Why he has not built on, or referenced the rich lode of Marx 

and alienation, Durkheim and anomie, Weber and the Protestant 

work ethic to say nothing of many surveys on how most people find 

work disagreeable, and seldom truly creative, is a mystery. There 

is no introduction to the book's theme and no overall summary of 

his findings other than in the last two pages of the final chapter. 

So what to make of this approach? Given the author's near-genius 

abilities at reflection, condensation, and exposition, it can only be 

assumed that he has chosen to be consistent with modern busy 'life styles', and responded to perceived 

'time-poor' lamentations, and so launched himself immediately into the task at hand. Whilst the author's 

afore mentioned reputation resided in philosophical, historical, social and literary milieux, he has here 

also scaled demanding technical heights with great aplomb, fully evidenced as he explores the fields of 

rocket science, transmission engineering, accountancy, aviation, and – no laughing matter – the exacting 

demands of biscuit manufacture. 

       The book is full of fine-grained grey and white text-supporting photographs, and the author's famil-

iar detachment in observations, whilst 'in passing', are never far away. The delicious turns of phrase – 

and delicious is the best adjective – are a delight. Here is a small sample; as the mysteries of biscuit 

manufacture are revealed: A polydimensional sprinkler was enrobing Moments (the very latest designer 

biscuit triumph) in chocolate whilst another porcupined them with small shards of nuts. Or in a cargo 

ship unloading: These near-identical Hyundai Amicas, will bear witness to sandwich lunches and argu-

ments, love-making and motorway songs. And in reference to a gigantic accountancy firm's zero toler-

ance policy to sexual harassment, and in particular, the author's reflection as it might apply to a vibrant 

twenty-two year old assistant there. 'Katie's shorts were incendiary because they threaten to subvert the 

firm's entire rationale. They risk bringing to light an awkward truth: how much more interesting we 

might find it to have sex than to work. 

       As to the title. Well, the pleasures whilst there, are sparse and momentary, and the sorrows more of 

the nature of a rhetorical question, as to what might be done and to find creative fulfilment in a meri-

tocratic, socially mobile modern world?  But, contemplated without Maslow's insight that it isn't normal 

to know what we want, since this is a rare and difficult psychological achievement. Also, that in our soci-

ety the greatest sums of money so often tend to accrue from the sale of least meaningful things. And 

then the thoughts of John Ruskin, that of all wastes, the greatest waste you can commit is the waste of 

human labour. And finally, in de Botton's words, Most stand poised at the the edge of brilliance, haunted 

REVIEWSREVIEWS  
PEM GERNER  
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by the knowledge of our proximity, yet still demonstrably on the wrong side of the line … We are like an 

exquisite high-speed aircraft which for lack of a tiny part is left stranded beside the runway, rendered 

slower than a tractor or a bicycle.   Work, sadly is seldom creative for many, if not most: it is increas-

ingly process driven, substance short, and rarely creative. Designer biscuits a la the Moment and their 

ilk, simply do not cut the creative mustard.   

       So is it a good book?  Undeniably so, and ten out of ten for the author venturing to a differing ap-

proach. 

 

Franceso's Venice – BBC DVD – 2008   

 

A 
ttentive readers will recall that in issue 14 of Cityscape - 

November 2006 - we brought to their attention a wondrously 

illuminating book on Venice entitled The Science of Saving 

Venice. In this present issue CSQ we are pleased to advise of the 

recent availability of a four part BBC DVD series on this most famous 

and beautiful of cities, and possibly the archetype of all creative 

cities, particularly in its sustained patronage of all the visual arts 

and many of the crafts, especially that of glassware. Let us say at 

the outset that anyone who is not fascinated by Venice's many 

manifestations of creativity is an immediate candidate for the 

award Cityscape Churl of the Century (CCC).  Your guide throughout 

this series is the aristocrat, architect, historian - and proud owner 

of a deep blue coloured run-about for recounting his tale from the 

waters – one Francesco da Mosto. A charismatic presenter and a de-

scendent of one the oldest and most distinguished of Venetian families: his family having lived there for 

over a thousand years.  

       This extraordinary place devoid as it is of firm ground, food crops, indigenous riches and a resident 

defence force, has continued to rise and fall and always survive. Become reacquainted with its conflict 

with Constantinople, its pillage by Napoleon, its decimation by the plague and its decadent decline into 

casinos and the clap when a fifth of the population were smitten with the 'love disease', including the 

legendary Venetian Casanova himself.  Witness the vitality of the masked carnivale and the profusion of 

creative individual talents including that of Vivaldi, Canaletto, Tintoretto, Titian and Veronese to say 

nothing of those 'outsiders' captivated by its magic such as Dickens, Byron and Ruskin.   

       Against this ravishing pageant is the ever present shadow of the city physically surviving against the 

tidal perturbations of the Adriatic, the deleterious influence of nearby heavy industry and the endless 

task of repairing the damaged building fabric below the water line.   

       As well, the demographics do not make for a community. A mere ten percent of the population are 

now 'true blue' natives, the remainder being tourists who in turn attract the attendant markets selling 

phoney Venetian kitsch which it is obviously essential to buy to take home to score over the untravelled 

neighbours.    

       Yet, your genial host believes passionately in the future of this miraculous city and lives in the hope 

that the next generation, like those of his young family, will take on the burden, responsibility and yes, 

the joy of saving Venice for posterity.  

       An absolutely essential addition to your burgeoning DVD library. 

REVIEWSREVIEWS  
PEM GERNER  
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Re-badging Cityscape Creative Cities to address creativity 
    

T 
his edition of Cityscape Creative Cities marks a turning point in the editorial direction we will be 
following for the future, not only in terms of content, but with an adapted name and a comprehen-
sive update of the format.  Obviously it is the content which is really important, comprising a new 

and concentrated focus on creative cities.   
       Some previous issues of Cityscape have already alluded to the significance and relevance of this 
topic.  But the decision to cement this as a central and guiding theme, has been made in recognition of a 
growing feeling by the editors, that despite a plethora of theoretical discourse in professional publica-
tions, there is a lack of knowledge about creative cities, both in urban design related professions and in 
the wider public.  And so we plan to deal with creative cities in the future, via a series of in-depth re-
views and case studies, detailing creative places of interest, and what is happening around the world, in 
our region and throughout Australia.   
       In this issue, a consistent theme emerging from several of the contributions is that the “creative” 
label runs the risk of over-exposure, bordering on abuse, by urban opportunists and spin doctors who in 
the worst scenario can make matters worse in some urban quarters, without preparing the ground thor-
oughly and carefully. One of the big issues, in this regard, are the negative side-effects of gentrification, 
which effectively isolate poorer classes, at the expense of the upwardly mobile and creative segments of 
the population.  Not all quarters of cities can be creative quarters, and if some areas are to be enhanced 
by market intervention, the process clearly needs to be informed by effective planning and a clear un-
derstanding of social, physical and economic objectives.     
       Similarly, as is the case with urban design, there is an urgent need to adopt a standard definition of 
the word “creative” in the context of creative cities theory.  Some of the leading theorists take radically 
different approaches to this by focussing alternately on classes of employment (which are creative in 
terms of thinking processes as opposed to the conventional notion of creative in terms of artistic work); 
creative places/quarters or milieux defined in terms of activities, uses, fabric and public domain, which 
sometimes, but not always, are directly correlated with occupation by living or working creative classes; 
and, cultural quarters which are generally strong in terms of heritage infrastructure, serving as strong 
reminders of our cultural heritage and ongoing cultural traditions.   
       It is because of these very different approaches that the theory of creative cities needs to be 
equally cognisant of social, economic and physical dimensions—something that planning and urban design 
have paid lip service to over many decades, but never fully come to grips with.  That, in a nutshell, is 
why we consider creative cities to be so potentially powerful a departure from conventional theory.  

THE LAST WORDTHE LAST WORD  
RODNEY JENSEN  
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Cityscape Creative Cities is published on a quarterly basis, but in addition, Supplements, such as 
this one, will be issued from time to time covering matters of keen interest to our readers. We 
consider that the issue of personal transport deserves such special treatment, despite being a par-
allel concern beyond the main editorial thrust of this newsletter. Other such Special Supplements 

are planned for the future. 
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THE ASIA PACIFICTHE ASIA PACIFIC  
Hamish Robertson  

PERSONAL TRANSPORTPERSONAL TRANSPORT  
RODNEY JENSEN  

What is currently available and what is happening  
 

T 
he urban transport system is at a critical turning point 
throughout the world in which policy and decision makers 
must face difficult choices of accessibility and public interest 

versus money available, systems to choose from, and a rapidly ap-
proaching global oil shortage.  Urban planners have long argued that 
public transport should be given greater priority than private vehi-
cles and generally speaking Cityscape favours this position.  How-
ever, new forms of more sustainable private transport offer a de-
gree of compromise, and at the same time open up new avenues of 
technology, as well as significant economic and environmental 
benefits. 
    From the point of view of the individual, as opposed to the community, however, the obvious benefits 
of personal transport are flexibility in terms of movement in any direction, assuming that roads are avail-
able, and temporal flexibility in utilisation as opposed to being restricted to a timetable.  These are the 
powerful incentives that have driven car usage throughout the 20th century, and will remain a psychologi-
cally powerful obstacle to a greater degree of public transport utilisation, particularly services which are 
infrequent, expensive, and limited in terms of geographic reach and convenience. 
   This brief review of a small sample of sustainable and even radical forms of personal transport suggests 
that the disbenefits of personal transport, including greater congestion, pollution and urban space lost to 
roads can certainly be offset in inner urban locations by improved design and efficiency.  The vehicles 
that are reviewed here are not the gas guzzling monsters with huge external costs that we are all famil-
iar with – they are the new generation of lean mean and intelligent vehicles.  They must appeal to those 
who value 'cool' design and innovation, as well as those who have a concern for the environment. 
   The first of these is a revolutionary two-person car the Riversim-
ple which has a carbon fibre body, weighs as little as 350 kilos and 
combines hydrogen fuel cells with regenerative braking.  Unusually, 
the inventor of Riversimple plans to lease his fleet rather than sell 
them, for a lease fee of about A$100 per week.  Another highly con-
troversial plan (on the face of which, seems like commercial sui-
cide) is to make the plans “open source” to interested product de-
velopers.  The design is revolutionary in many respects and accord-
ing to a Spectator Review, the regenerative braking system saves 
approximately half the energy normally wasted during braking; and 
the fuel cells (one for each wheel) cost 10% of their closest competi-
tor, a vehicle under development by Honda (www.specatator.co.uk  
11 July 2009). 
   Moving down the scale of sophistication in technology is the Tata Motors Nano – the cheapest car in the 
world.  For the bottom of the range model, the price is 123,360 Indian Rupees approximately A$ 3,200.  
At this price, there have to be some trade offs and these include a tiny 600cc motor, a single windscreen 
wiper, a minimal instrument panel and basic safety features.  However, with a fuel economy of 4.6 litres 
per 100 km, this miniscule motor is within reach of many Indians currently using motorbikes, and offers a 
far higher level of safety than a motor bike with a 4 person family 
aboard – a common sight throughout SE Asia.  (A more sophisticated 
and considerably more expensive small car, the Smart Car, is re-
ported to achieve even better fuel economy in the diesel model at 
an astonishing 3.4 litres per 100 km). 
   Also, at a remarkably low price point is a motor scooter which 
retails in Australia for A$ 2,000 including on road costs – the Arquin 
Metro. With a 50cc motor that has a miserly fuel economy of 2.4 
litres per 100 km, it would make an ideal commuter alternative for 
those who are not looking for the speed and acceleration of the 
more powerful motor bikes.  It also comes with a two year warranty 
on parts and labour (www.racecoursemotors.com.au).       
    

(Continued on page 3) 
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   Power assisted bicycles are an even simpler alternative to mo-
tor scooters, and have the added benefit of not requiring a li-
cense or registration, provided that certain power rating and en-
gine capacity standards are met subject to State law in Australia.  
We have separately reviewed Foscati hand-made power-assisted 
models, which are making some impact in the northern Rivers 
Region of NSW where their creator has set up his business.  Alter-
natively, if you eschew petrol motors, there are various electric 
battery powered models available including a neatly integrated 
design on offer by the US based company Optibike:  
(www.optibike.com).   
    Something of a problem with these power-assisted models are their prices, which are generally higher 
than the bottom of the range motor scooters on offer. This arises from the fact that they are effectively 
hand-made, quality builds by businesses that lack the benefit of vertical integration and mass produc-
tion.  It could be possible that a properly funded company, with appropriate marketing and buying power 
for components, could retail a power-assisted bike for as little as A$ 500 in Australia.  This calculation is 
based on the fact that Chinese made motor conversion kits and base model trail bikes are both available 
in Australia for around the A$ 250 price point, as discovered by a quick trawl through the internet at the 
time of writing. 
   In summary, it can be seen that the cars and two wheelers re-
viewed here are but a small sample of available personal trans-
port modes,  every one of which would be significantly more eco-
nomical in terms of both price and energy use than conventional 
cars.  Such vehicles have far lower environmental costs in terms 
of congestion, required pavement loading capability, air pollu-
tion and material resources used in production.  While some 
might fear the prospect of negotiating busy urban roads on a bi-
cycle or motor scooter, small cars with low engine capacity or 
alternative fuel motors provide options which yield substantial 
gains in the general community interest.   

(Continued from page 2) 

SHAKY TRAJECTORY OF THE ELECTRIC CAR SHAKY TRAJECTORY OF THE ELECTRIC CAR   
PEM GERNER  

Foss Bike   

Optibike 

T 
he last 60 years of the 1800s saw attempts to improve the lead-acid battery's ability to deliver cur-
rent in its increasing use in the primitive forms of mechanical transport then under consideration. 
In the last year of that century, and believing that electricity would run the automobiles of the 

future, Thomas Edison sought to create a long-lasting, powerful battery for commercial automobiles. 
Although his research improved the alkaline battery, he nonetheless abandoned this quest a decade 
later. 
   It is almost beyond contemporary comprehension that in 1900 
the electric automobile was enjoying a prolonged moment in 
the sun. At that time, there were 4,100 individual makes of cars 
being produced in the United States, and close to 30% percent 
of these were powered by electricity, representing about one-
third of all cars found on the roads of New York City, Boston, 
and Chicago, with the first electric taxis in the streets of New 
York City.  And yet, by 1920, the electric car had ceased to be a 
viable commercial product, its downfall attributed to a number 
of factors, including the desire for vehicles capable of longer 
distances, their lack of power, and the ready availability of 
gasoline, to say nothing of Kettering's invention of the engine 
self-starter that removed the need to crank-start the petrol en-
gine. 
   In 1931 there was a brief revival of hope for electricity with the Tesla Magnetic Car engine, which 
doubtless many will discard as yet another urban myth, except that the driving force and electrical engi-
neering credentials and attainments of the person behind this initiative, one Nicola Tesla are impecca-
ble. The story very briefly was that the standard engine of a Pierce-Arrow was replaced with a 80 horse-
power AC electric motor. The motor was in turn activated by a small 'circuit box' kept  under Tesla's con-

(Continued on page 4) 

Thomas Edison Electric Car 
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trol, and the performance of the car on the test circuit was outstanding. Readers wishing to delve fur-
ther into this remarkable story can do so on:  http://www.scribd.com/doc/4355/Tesla-The-Tesla-Magnetic-Car-
Engine. Needless to say this remarkable initiative never went beyond the initial tests.  
   In the 1940s and 1950s there were small battery-powered vans suitable for the light local deliveries of 
department stores, postal offices, bakeries and the like. A van with a flat under-floor is ideal for a bat-
tery platform. At this time, citizens of Rose Park and neighbouring Adelaide suburbs could marvel at the 
shiny brown vans with Nut Brown Bakery in splendid gold lettering on their sides as they would silently 
glide out of the bakery on their daily delivery round - as they did in pre-sliced bread and pre-
supermarket days.  Another transportation initiative of so much good sense now long since abandoned.  
   We then had to wait until the 1970s for renewed environmental, engineering and political interests in 
the electric vehicle with a variety of initiatives including the evolutionary development of the hybrid, 
the Vanguard-Sebring's CitiCar and of considerable importance, the GM EV1 fully-engineered electric car 
born 1996 and literally killed off by 'crushing' in 2004 (CS December 2006 Vol 15 Film Review Who killed 
The Electric Car).  
 
The Present 
Meanwhile, enthusiastic individuals with support clubs behind 
them, tired of waiting for the electric automotive millennium, 
reef the petrol engines out of their standard cars and replace 
them with electric motors. They  argue, correctly, that the car 
has received the required authorities' approvals, and so with 
costs well under $10,000 and with this simple 'heart transplant' 
they have created a quiet, hugely economical vehicle, with a 
perfectly adequate distance range for most everyday use be-
fore needing to recharge.  
   However, in 1997 Toyota unveiled the Prius as the world's 
first commercially mass-produced and marketed hybrid car 
with nearly 18,000 units being sold in its the first production 
year. The Prius however, is a hybrid and a transition. It can not 
be regarded as the ultimate end point of achieving a fully engi-
neered electric car. 
   From 1997-2000 there have been a variety of all-electric cars including Honda's EV Plus,  Ford's Ranger 
pickup EV, Nissan's Altra EV, Chevrolet's S-10 EV, and Toyota's RAV4 EV) but most of them are available 
for lease only. Recall here the fate of GM EV1. However, the continuation of these models is by no means 
assured.  
 
The Future 
The future trajectory of non-conventional vehicles is difficult 
to chart at this point in time, with so many divergent paths 
under exploration.  Options ranging from much smaller urban 
commuter vehicles, hybrids, solar energy boosting and regen-
erative braking, use of LPG or LNG substitute fuels, advances 
in battery storage technology, the use of hydrogen fuel cells, 
and computer guidance systems are just a few of the technolo-
gies which are already known, some already on the market, 
others about to enter very shortly.  The current economic crisis 
has given the United States car industry the kick start to inno-
vate that is so vital, but whether the changes in direction turn 
out to be blind corridors, or sustainable permanent shifts, 
which suit both the market and the environment, only time 
will tell. One of the most difficult issues connected with future 
technologies is the provision of new infrastructure for electric-
ity, hydrogen, LNG or whatever energy source proves to be 
most viable and popular. In this regard Australia with its 
unique resources of natural gas must be wary of developing 
policy based on what is being produced  overseas – where the 
energy supply situation and hence economics of sustainability are very different.   

(Continued from page 3) 
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Segway advanced battery car  
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P 
revious editions of Cityscape have tackled transportation issues ranging from rail (CS 6,19, 23) to 
bicycle (CS 26) and now, with the present recession coupled with wildly fluctuating fuel costs, the 
co-editors believe it is time to overview the mode which brings out the ingenuity of our species 

best – that is, the design of personal transportation on two wheels.  
  The machines of the 1940s and 1950s and even earlier being: the scooter – the camera-conscious Vespa 
that co-starred with Audrey Heburn in Roman Holiday; the autobike – recall the Villiers-engined 98cc 
Francis-Barnett and its ilk?; the light weight motor cycles – remember the 125cc BSA Bantam and Royal 
Enfield Flying Flea? and other worthy attempts, all tackled affordable mass produced personal transpor-
tation. The creeping advance of affluence has, with the exception of the present scooter renaissance, 
consigned these typologies to the ashcan of history.  And more's the pity, since there were strong, cheap 
to run, maintainable at home and registered for road use despite their primitive suspensions, occasion-
ally uncertain braking and sometimes with only sufficient acceleration to strip the skin off a custard pud-
ding. These were all variables which present day advances could easily have improved upon had they not 
been superseded by today's brute powered, status oriented, fuel gobbling and hideously expensive mo-
torcycles all per favour of the marketers' hype. 
  Enough lamenting, and this is not a romantic call to recover the abandoned past, but what do we have 
now to fill the void one might well ask? Well, there is the Segway, the Scarpar, the Usurfer UM70, the 
Easy-Glider and the Wheelman all devilishly clever and high tech, but they are not on the roads or the 
footpaths for a variety of reasons, but often as not due to bureaucratic obstruction and so they simply 
are not, at least not as yet, the advance parties in viable personal transportation as were the archaic 
models of yesteryear just outlined. 
  The only continuing strands, indeed so far the only real viable survivors in every-day terms, are the 
scooter and powered bicycles, and they enjoy authority-approved street and road 'cred', and so in this 
issue of CSQ 37 Supplement we are very pleased to bring you an update on Australia's bold enterprise in 
the field of the motorised bicycle. 

T 
he building of motorised bicycles 
by Fosscati Garages commenced in early 
2005 at Ocean Shores.  Initially, the early 

bicycles were powered by 2-stroke engine kits 
manufactured in China, but as these  proved un-
reliable, better quality components were sought 
leading to the fitting of much more reliable 4-
stroke engines with a lower environmental foot-
print.    
  Actually, Giacomo Fosscati's real name is John 
Foss, but a life-long love of Italian bikes was the 
permissible generator of this nomenclature 
branding indulgence, further reinforced by previ-
ous design experience and a firm belief in adher-
ence to the Bauhaus tradition that “form follows 
function”. The bikes represent excellent value 
for the money as they are conceived as individu-
ally custom-made timeless machines that will 
increase in value with age. It is believed that 
the Fosscati bikes will be an addition to an already illustrious line of predominantly light-weight motor 
cycles and cycle predecessors of yesteryear, including Villiers, James, Francis Barnett, Excelsior, Rudge, 
Raleigh, Ducati, Malvern Star, NSU, Sachs, McKenzie-Hobart to name but a few.  
   Giacomo alias John, is a landscape architect by professional training and passionate about the environ-
ment and about cycling and has ridden over 29,000 kilometres on these motorised bikes, and found that 
since anything that can happen to these bicycles, and has happened, that this wealth of 'testing experi-

PERSONAL TRANSPORTATIONPERSONAL TRANSPORTATION  
PEM GERNER  

Giacamo in his workshop 

CUSTOM DESIGNED MOTORISED BIKESCUSTOM DESIGNED MOTORISED BIKES  
AN INTERVIEW WITH JOHN FOSS 
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ence', can then be fed back into ever improving  Fosscati machines. This feedback loop ensures that 
these hand-built bikes are assembled with devotion, care and skill to precision standards so that every 
bike is as perfect as it is possible to make it. Any bike that breaks down is a bike that is of very little 
practical use to anyone whose initial purchase was based on the reliability of a Fosscati for transport.   
Every potential Fosscati owner is initially interviewed to determine their particular demands since all 
bikes are hand made to suit individual needs and to ensure both pleasure in transport and pride of own-
ership.  The design concept beind the bikes utilises the same in-depth assessment criteria and detailed 
design mind-set evolved by the designer as a practising landscape architect of some 36 years experi-
ence. The balanced integration of both functionality and aesthetics are of paramount importance to each 
and every Fosscati bike.   
  The bikes are now virtually all built from parts sourced locally in the Northern Rivers and many parts 
are precision made by Fosscati Garages and sport local names. In the 4-stroke range there are 
the Fosscati FG4 Billinudgel Bullet, Tyagarah Tiger, Tincogan Thumper and the Indian Pacific. In the 2-
stroke range there are the Chincogan Climber and the Chincogan Chaser.  The current project is to build 
a step-through lady's  bicycle with a rear mounted Subaru, Mitsubishi or Honda engine that will have pan-
niers for shopping on the front.  These bike will be light, reliable and manageable with an excellent envi-
ronmental footprint.  
The 4-stroke bicycles have an amazing fuel economy with the very quiet Japanese motors made to the 
highest international e-specs. These little motors have a very good environmental profile with the advan-
tage that their range is virtually limitless, unlike battery-powered motors.  They are capable of 210 kms 
on a small tank of fuel and the tank can be filled at any service station.  The price of fuel becomes  
almost irrelevant when the engine's fuel consumption 115 kms to a litre.   
A  motorised pedal-assisted bicycle is a totally mood-changing experience and travelling around the 
Byron Shire becomes a real pleasure when experienced with  the freedom of a Fosscati. "The Tweed Val-
ley Way over the Range is so beautiful on a motored bicycle” reports the designer who regularly rides 
from Ocean Shores to Murwillumbah and home via Uki and Stoker's Siding.  "On a weekday the old high-
way is mostly deserted and the scenery is just sublime."  
 
Giacomo can be contacted through local bicycle shops in Mullumbimby or Byron Bay where his catalogues and post-
ers are displayed, or directly at Fosscati Garages, Ocean Shores Ph: 6680 5740 or mob: 0431 417588.    

 

The definitions of these two forms of personal transport may at first sight seem blurred – however, the 
RTA has developed formal definitions as summarised herein.  Below we include a summary of a proposed 
review of the power-assisted pedal cycle definition which was issued by the RTA in May of this year for 
discussion purposes. The implications of the proposed change are unlikely to please many of the players 
in the power-assisted bicycle industries since they would have the effect of making existing petrol motor 
conversion kits imported from China illegal. Realistically the rating of power output as suggested in the 
discussion paper is completely impractical – simply because tuning any motor will radically affect its 
power output for a given capacity, making it impracticable to police or to enforce. 
  
The editors feel strongly that over-regulation of power-assisted bicycles will be counter-productive, since 
such methods of personal transport would have a far lesser impact on the roads than far higher powered 
motorcycles or motor vehicles. 
 
ABSTRACT OF RTA DISCUSSION PAPER MAY 2009 
Go to web site to download copy of full paper (www.cityscape-news.com) 
 
POWER ASSISTED PEDAL CYCLES  - Proposal for a new AB Vehicle Definition  
 
Executive Summary 
This paper is the latest step of a series of initiatives to develop a national strategy in Australia to apply 
consistent design standards and registration requirements for power-assisted pedal cycles (PAPCs). A 
new definition is recommended along with the appropriate justification and analysis with the emphasis 
on road safety. The preferred definition for  
discussion is: 
 
A pedal cycle [vehicle designed to be propelled through a mechanism solely by human power] to which is 

POWER ASSISTED BIKE OR MOPED?POWER ASSISTED BIKE OR MOPED?  
RODNEY JENSEN  
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attached one or more auxiliary propulsion motors having a combined maximum continuous rated power 
not exceeding 250 watts, of which the output is progressively reduced and finally cut off as the vehicle 
reaches a speed of 25 km/h, or sooner, if the cyclist stops pedalling. 
 
This would replace the current definition: 
 
A pedal cycle to which is attached one or more auxiliary propulsion motors having a combined maximum 
power output not exceeding 200 watts.  
 
The reasons for the need to pedal in order to get assistance from the motor(s) are detailed as is the 
lack of specification for the type of motor activation. The effect of power assistance on maximum speed 
has been analysed before deciding on the maximum value of 250 watts and opting for not restricting 
power assistance up to a maximum speed. It does not specify a type of power source in order to avoid 
restricting the design and future development of PAPCs. To facilitate enforcement, it is proposed to 
require a permanent label to be affixed to PAPCs. 
 
A literature review on pedal cycle safety has been undertaken to assess the impact of PAPCs on road 
safety, especially regarding their interaction with pedestrians, the effect of an increased travelling 
speed while going uphill and a possible increase in the number of cyclists due to the reduced physical 
effort needed to ride a PAPC compared to a pedal cycle. The conclusion is that the road safety benefits 
of PAPCs should not be negative, although it is emphasised that only limited literature is available on 
which to base this claim. 
 
Finally, a review of the existing regulations in several countries was carried out to assess whether the 
proposed definition would facilitate free trade. The proposed definition would allow the import of ve-
hicles built to the European and Japanese markets, the two biggest markets outside China. Australian 
manufacturers could also build products compliant to both the proposed definition and the European 
and Japanese regulations, although this would not be necessary to sell products only in Australia. 
 
 
Current Official RTA definitions of Moped and Power Assisted Pedal Cycle 

 
 



SEE: RTA information leaflet 
http://www.rta.nsw.gov.au/registration/downloads/vsi/vsi_27_-_mopeds_and_power-
assisted_pedal_cycles_july_2008.pdf  
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FINAL WORDFINAL WORD  
THE EDITORS  

There is no doubt that personal transport is at the crossroads with many excellent innovations currently 
thwarted in their attempts to reach much wider acceptance and use. Three primary obstacles to these 
innovations gaining an effective 'tipping point' to successful acceptance are undoubtedly: the need to 
achieve the economies of mass production; the need to adopt mass marketing approaches to reach a 
wider and accepting audience; and the need to overcome stick-in-the-mud road approaches, and overly 
bureaucratic and onerous traffic authority approvals for their innovations, as is evidenced by the RTA’s 
sledge hammer approach to the power assisted bicycle peanut. The Editors will continue to monitor ad-
vancements in personal transportation and keep our readers informed as to further developments.   


